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Leading Countries: Internet Retailing Sales 2011
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US = United States:
GB = United Kingdom:;
JP = Japan:

FR = France;

DE = Germany;

CN = China;

KR = South Korea;
BR = Brazil:

RU = Russia;

NL = Netherlands;
CA = Canada;

IT = ltaly;

PL = Poland;

Fl = Finland;

SE = Sweden
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